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This new digital world we live 
in is very visual. Videos are the 
new medium of choice, espe-
cially on YouTube where you 
can become your own online 
advertiser for free. 
   On YouTube, people either 
want to be entertained or learn 
something in 30 to 90 seconds. 
Attention spans may be short 
but the video viewing audience 
is in the billions. That’s a lot of 
potential people eager to learn 
about anything, including your 
business. 
    If you can fill out a form, you 
can open your own YouTube 
channel. If you have a camera 
and an Internet connection, you 
can post a YouTube video. It’s re-
ally that simple. 
   When I posted my first video, 
a light went off. I finally had an 
audience who wanted to know 
about my diet. It took posting 
a few videos for me to realize I 
should make it clear that I had a 
book for sale. 
   I didn’t want to seem like an 
advertisement but I wanted to  

get my message out. I started 
adding book information at the 
end of my videos, along with a 
link to my blog for even more--
like recipes, diet and exercise  
tips and how to buy my book. 
Before long my sales picked up.
   After posting over 100 videos, 
I now know to open with some-
thing that’s immediately inter-
esting and close with my book 
and a link to know more. I also 
learned that in this fast-paced 
viewing world, perfect and slick 
are out and realness is in. The 
more people know the real me, 
the more they trust what I have 
to offer. That’s why I often refrain 
from editing out small flubs or 
bloopers. 
   Once you have a video posted, 
it’s your job to let people know 
about it. You can announce it by 
shouting out the window or you 
can take advantage of other free 
social media like Twitter, Face-
book or a blog. If this feels daunt-
ing, find the nearest teenager and 
ask for help. 

   Next time you print business cards or 
flyers, update your email signature, or 
talk to a stranger, promote your You-
Tube channel. 
   Once your channel is up and run-
ning, you will need to keep it fresh. 
Ideally, you want to post a new video 
every week, followed by engaging with 
viewers by responding to their com-
ments. Set time aside to create videos 
and if you are lucky, you will also 
discover that videos are as much a busi-
ness tool as they are a creative outlet. 
   You get to mix business with pleasure 
and portray your business any way you 
want. There’s a freedom and power 
in that. You are the director. It’s your 
show! 
   The Holy Grail, of course, is the viral 
video that gets a million views. There 
are some common denominators in 
creating one, like shortening your video 
to 30 seconds, adding humor, shock 
or surprise, and most of all, making it 
memorable.
   For instance, in one of my most viral 
videos, I throw a pie in my face to keep 
from eating it. By doing this, I draw 
more people to my channel where they 
can stumble upon my other videos and 
become subscribers awaiting my next 
video.
   My favorite part of YouTube is read-
ing the comments and emails I get from 
all over the world. I get to speak to a 
built-in audience who ask me ques-
tions, tell me what they like and dislike 
and always let me know what they 
want. For me, that’s what business is 
all about – knowing your customers so 
you can help them by giving them what 
they want.

At 55, Diana Kaaha is the author of “The 
Round Diet – Don’t Be Round, Eat Round,” 
host of RoundTV (www.youtube.com/
roundlady), creator of Roundorama (www.
roundorama.com), 14-year cancer survivor, 
former champion bodybuilder (1982-1984) 
and Silicon Valley information designer who 
inspires the world to take care of their bodies.

Morticia’s  
Secret™

      GIVE YOUR HEART AWAY
At the time of death, whole  
body, organs, skin, bone, and 
eyes are priceless human  
contributions. 

Time is a factor but age is not.  
Organs must be removed  
before the kidney and heart  
cease function, eyes within  
12 hours and other tissues  
within 24 hours of death. 

Organ and tissue donation  
does not alter funeral  
arrangements. 

There is no greater gift than  
the “gift of life.” 

www.donatelifecalifornia.org

Jessica Alameda  
Burroughs
4th Generation Funeral Director
FDR2757, Embalmer-EMB9133

12341 Saratoga-Sunnyvale Rd.
Saratoga, CA 95070

408.257.6262
www.funeralcremation.com
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Make a Big Splash!

Announcing TV series with NBC Bay Area

   Smart marketing is the key for success in today’s highly 
competitive marketplace. You need to position yourself  
and stand out from the crowd.
   ActiveOver50 media company can help build your  
business with its wide array of exciting products reaching 
across all media: TV, Social Media, Internet and Print.
   We’re seeking sponsors for our new TV and digital media 
series with NBC BayArea focusing on the fastest growing 
demographic in the U.S—the active 50+ consumer. This 
unique, 30 minute TV series called “ActiveOver50: Making  
a Difference,” airs on NBC Bay Area and NBC California 
Nonstop in the San Francisco Bay Area.

TV 
   Each sponsor receives a 3-4 minute segment airing a total 
of 18 times: nine times each on NBC Bay Area and NBC’s 
new cable channel: California Nonstop. Shows will air in 
multiple dayparts following programs like Today Show, 
NBC Sports and other NBC programs promoting healthy 
and engaged living for active adults over 50. NBC Bay Area 
will produce and shoot the segment free at your location.

Online
   Video segments will be posted and aggressively promoted 
with rich media content and banner ads on NBCBayArea.
com which receives over 850,000 unique visitors per month.

Social Media
   NBC will upload segments of the show to YouTube,  
Facebook and Twitter for multiple content distribution.

Print 
   Sponsors receive a free, full page, 4-color print ad in 
ActiveOver50’s print magazine, the #1 active 50+ consumer 
magazine in Northern California with over 200,000 readers 
in print and online.
   For more information about sponsorship opportunities  
in ActiveOver50 media, contact Larry Hayes at  
Larry@ActiveOver50.com or call 408.921.5806.

By Diana Kaaha

Picture Yourself on YouTube!


